We have identified seven key values to
which we are aligned. We are proud of the
key values for which we stand.

 COMMITMENT|

Loyalty in service to our mission, vision
and values.

COMPASSION

Welcoming and serving all with
understanding and without judgement.

RESPECT|

Service to all regardless of creg
or social background, hea
political opinions.

INTEGRIT
EMPATHY

ADVOCACY

COURAGE
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Summary



Our Works
The St Vincent de Paul Society is a lay

Catholic organisation that aspires to live ney with those we
the gospel message by serving Christ in the a hand up that
poor with love, respect, justice, hope and me for each.

Our Spirituality

Vision: We are gospel inspired and
faithful to the Vincentian story.

joy and by working to shape a more just and
compassionate society.

OUR VISION

The Society aspires to be recognised as
a caring Catholic charity offering ‘a
hand up’ to people in need. We
do this by respecting their
dignity, sharing our hope
and encouraging them
to take control
of their own
destiny.

OUR
ASPIRATION

An Australia transformed

by compassion and built on

justice. The Society advocates

on several pressing social justice
issues such as homelessness, poverty
and asylum seekers.

WWW.VINNIESTAS.ORG.AU

Our People

Empowermeé

A culture based'€
and mutual respect
A supported staff

Increased numbers of volunte

+  Members, staff and volunteers are
inspired by the Vincentian spirit

+ A Society that is Catholic in
character but inclusive of all

Our Governance

Vision: Our governance and
management structures are resilient
and effective in meeting the needs of
our companions.

+ A skills based governance and
management model to meet our
needs

+ Updated documentation to clarify
roles and responsibilities of all
governance and management
bodies and individuals

« Effective risk and recovery
strategies

+ Financial and organisational
sustainability

+ Effective models of consultation
and communication

+ Strong brand recognition

+ A proactive voice in advocacy at
the state level



